\7  Instant Creative Insights

Know before you run. Prove it while it’s live.

Stop guessing which creative will work

Most teams launch creative hoping it performs. Creative can be validated before
spend, so decisions are based on evidence, not instinct.

Fix underperforming campaigns

By the time most reports arrive, the budget is gone. Insights arrive fast enough to
optimize instantly, not explain results after the fact.

Prove what actually drives results

Clicks and impressions don’t explain impact. Creative performance is tied to real
outcomes, delivering clear proof of what's working, what to improve, and why.
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Works across every channel
CTV, podcasts, and social. > your KPI

‘ Brand Awareness Purchase Intent
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Choose awareness metrics as your key performance indicator. Choose purchase intent r
Scales from 1 to 1,000+ ads
Any campaign. Any size. 4 '&
.

re.

= Dunkin Donuts Iced Coffee

+ KEY METRICS
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A decade of data meets Al
Grounded in real performance.

Intent Impact
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AD TRANSCRIPT

“make it iced, then make it happen with flavors like butter pecan or
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