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What Marketers can

do to Improve their

Podcasting has quickly transformed from a niche medium to a
mainstream marketing powerhouse, offering brands a unique
opportunity to connect with engaged, loyal audiences in a personal,
intimate way. However, not all podcast ads are created equal. To
truly maximize ROI, brands must embrace audio as a core part of
their strategy while continually refining and optimizing their creative
to ensure it resonates with listeners.

INSIGHTS FROM REAL LISTENERS

To understand what makes podcast ads effective, we surveyed
hundreds of monthly podcast listeners in the U.S. The results provide
valuable insights on how brands can refine their audio strategies to
better capture attention and drive results.

Here's what they said:

37% 27%

Make ads more relevant to the Use engaging

podcast content storytelling techniques

37% of respondents felt that ads 27% of listeners believe ads

should be more closely aligned could be more impactful if

with the podcast’s overall theme they incorporated storytelling

and tone. Ads that feel like a elements. Stories create emotional
natural part of the show are connections, increasing listener
more likely to be well-received engagement and recall.

and remembered.

35%

Shorten ad length for

quicker messages

35% of listeners feel that shorter
ads are more effective. With
people’s attention spans shrinking,
brevity can help ensure that your
message lands without losing the
listener’s focus.




03 30 Incorporate humor or entertainment
/o to capture attention

33% of respondents say humor and entertainment go

a long way in making an ad stand out. Podcast listeners

enjoy content that’s fun and engaging, and an ad that
entertains can leave a lasting impression.

{ v Use host endorsements

: 20% for authenticity

20% of respondents highlighted the value of host
endorsements, citing that ads delivered by the podcast

host feel more authentic and trustworthy. This can be
especially effective in building brand credibility.

5%3 2° Provide echL.Jsive offers or discounts
/o for podcast listeners

32% of listeners are more likely to take action when
they're presented with exclusive offers or discounts
tailored to podcast audiences. This not only incentivizes
purchases but also adds value to the listening experience.
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+ 4_ -I 50/ Enhance qudlo.quqllty
— o and sound design

15% of respondents mentioned the importance of
high-quality sound design. Poor audio design
and sound can disrupt the experience and cause
listeners to tune out.

275 i s mor seemess
27% of respondents feel that

ads should flow more naturally with the content,
rather than feeling like an abrupt interruption.

Seamless integration improves listener retention
and ad effectiveness.

h . .
Eogll 6° Create visually appealing
/o companion content for social media

16% of listeners suggested that brands create
engaging visual content to complement their podcast
ads on social platforms. This helps build a more
holistic brand experience that extends beyond the
audio format.
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THE NEXT FRONTIER: OPTIMIZING > ¢ e
AUDIO CREATIVE WITH DATA

The key to long-term success in podcast
advertising is testing and optimization. Brands must
move beyond guesswork and leverage data to
refine their creative for maximum ROI. This is where
platforms like Veritonic come in. As a leading audio
intelligence platform, Veritonic enables brands to
test, analyze, and optimize their audio ads using
real-time data. Whether fine-tuning voiceovers,

adjusting pacing, or experimenting with sound o

effects, Veritonic provides the tools to make data-

driven adjustments that boost effectiveness. For

example, brands can test variations of humor in \1 ‘

ads to see how it resonates with their audience and ‘ T
®

adapt based on listener feedback, ensuring their
podcast campaigns perform at their best.

THE POWER OF INTEGRATION: BRINGING IT ALL TOGETHER

Podcast advertising is most effective when integrated into a broader, multi-channel strategy. Brands
should avoid treating podcast ads as a one-size-fits-all solution and instead focus on the unique elements
of the medium, optimizing their creative accordingly. By testing formaits, tailoring messages to the podcast
environment, and ensuring high-quality production, brands can resonate more deeply with listeners.
Platforms like Veritonic provide valuable insights that allow brands to refine their audio strategy in
real-time, maximizing performance and ROI. Podcast advertising is a powerful channel, and those who
continuously optimize their creative with data-driven insights will be the ones to reap the greatest rewards.

Interested in further optimizing your audio assets for relevance and ROI?
Contact sales@veritonic.com to learn more.

marketing@veritonic.com
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ONE PLATFORM. UNPARALLELED AUDIO ANALYTICS & RESEARCH

Research and analytics solution for the continuous optimization of your audio.
Mitigate risk, gain confidence in your audio investment, and increase return.
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